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CALENDAR-THEMATIC  PLAN  OF  LECTURES 

Ethics  and deontology in pharmacy for 4th course 
(the name of educational component) 

In specialty  226    Pharmacy, Industrial Pharmacy       
(code and specialty name) 

in specialization _________________   Фм20(4,10д)англ 
                                                                                                                        (Code and Specialization Name)                   (group code) 

(autumn semester 2023-2024) 
 

Date Topic lectures 
Volume 

in hours 
Lecturer 

Semantic module 1. Ethics and deontological aspects are constituents of morality of 

pharmaceutical workers 

1 08.09.23 
Professional ethics and morality of 

pharmaceutical workers. 
2 as. prof. Irina Sofronova 

2 22.09.23 
Ethics of professional 
communication. The moral and 
psychological climate in the team. 

2 as. prof. Irina Sofronova 

3 06.10.23 
Stimulation of pharmaceutical 

workers. Bioethics as modern 

direction of medicine and pharmacy. 

2 as. prof. Irina Sofronova 

Semantic module 2. Ethics and deontological bases of cooperation of subjects at the 

pharmaceutical market 

4 20.10.23 
Ethical and bioethical principles of 

drugs promotion to the 

pharmaceutical market.  
2 

 

as. prof. Irina Sofronova 

5 
 

04.11.22 Ethical aspects of the labor groups 

in                      pharmaceutical organizations. 
2 

 
as. prof. Irina Sofronova 

6 18.11.23 Business Ethics. The rights and 

responsibilities of pharmaceutical 

workers. 

2 

as. prof. Irina Sofronova 

THE WHOLE AMOUNT OF HOURS 12 

Note: the lecture takes place at Friday, 1025-1205   online 
                                                                                               ( day of the week) (time)                     
 

Personal Meeting ID  277 637 3999 

Password 990417 

 

Head of the Department of Pharmaceutical 

Management and Marketing, Professor    Volodymyr MALYI 



 
ІСУ НФаУ                   Редакція 03               Дата введення: 01.09.2022 р.               Стор. 1 із 1 
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CALENDAR-THEMATIC PLAN OF SEMINAR LESSONS 

Ethics  and deontology in pharmacy for 4th course 
(the name of educational component) 

In specialty  226    Pharmacy, Industrial Pharmacy       
(code and specialty name) 

in specialization _________________   Фм20(4,10д)англ 
                                                                                                                        (Code and Specialization Name)                   (group code) 

(autumn semester 2023-2024) 
 

№ Date Topic of seminars 
Volume  

in hours 

System of 
knowledge 
assessment 

min max 

Content module 1. Ethical, bioethical and deontological aspects – 

the components of morality pharmaceutical workers 
 

1 
04.09.23 – 

08.09.23 

Professional ethics of pharmaceutical 

workers. 
2 4 6 

 

2 
11.09.23 – 

15.09.23 

Professional morality of pharmaceutical 

workers. 
2 4 6 

3 
18.09.23 – 

22.09.23 Basics of professional communication. 2 4 6 

4 
25.09.23 – 

29.09.23 

The moral and psychological climate in the team. 

Stimulation of pharmaceutical workers. 
2 4 6 

5 
02.10.23 – 

06.10.23 

Bioethics as modern direction of medicine 

and pharmacy. 2 
4 6 

Final test of CM 1 assimilation 11 20 

Total from CМ1: 10 31 50 

Content module 2. Ethical, bioethical and ethical foundations of interaction on 

pharmaceutical market 
 

6 
09.10.23 – 

13.10.23 

Ethical and bioethical principles of drugs 

promotion to the pharmaceutical market. 
2 5 7 

 

7 
16.10.23 – 

20.10.23 

Ethical aspects of the labor groups in 
pharmacy / pharmaceutical organizations. 

2 5 7 

8 
23.10.23 – 

27.10.23 Business Ethics. 2 5 7 

 
9 

 
30.10.23 – 
03.11.23 

The rights and responsibilities of 

pharmaceutical workers. 
 

2 
5 7 

Final test of CM 1 assimilation. Increasing of rating. 10 22 

Total from CМ2: 8 30 50 

THE WHOLE AMOUNT OF HOURS  18 61 100 
 

Head of the Department of Pharmaceutical 

Management and Marketing, Professor Volodymyr MALYI 


